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• Ageism in the media  
• Where were we pre-covid  
• And where are we now? 

• What can we do about it? 
• Imagery   
• Reframing  
• Ageism in fashion and beauty  

 

 

Ageism in the Media & Reframing Ageing    
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• Semi-structured review of research (academic, 
practitioner, or grey literature) published in the last 
fifteen years (2004-2019) 

• Articles should be about representations of age, ageing, 
older people, or the language or framing of age, ageing 
or older people 

• 140 articles were included in the review  

How was ageing represented pre-covid?  

Moderador
Notas de la presentación
When you explore representations of age and ageing – what you get is a lot of literature on age stereotypes that define common traits, characteristics and expectations regarding older people and ageing
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• Descriptive stereotypes represent what we think 
older people are typically like and what they do  
• Positive dimensions e.g. wisdom, warm, friendly, moral  
• Negative dimensions e.g. incompetence, burden, weak  

• Prescriptive age stereotypes define what we 
think older people should and should not do  
• Succession  
• Consumption  
• Identity  

• Meta-stereotypes are what we think other people 
think about older people  

Age Stereotypes 

Moderador
Notas de la presentación
Most of the research is on descriptive stereotypes – this is the largest section in the review. 



Negative 
stereotypes 
dominate  

Ng R, Allore HG, Trentalange M, Monin JK, Levy BR (2015) Increasing Negativity of 
Age Stereotypes across 200 Years: Evidence from a Database of 400 Million Words. 
PLOS ONE 10(2): e0117086. https://doi.org/10.1371/journal.pone.0117086 

Moderador
Notas de la presentación
This study applied computational linguistics to the recently compiled database of 400 million words that includes a range of printed sources from 1810 to 2009. After generating a comprehensive list of synonyms for the term elderly for these years from two historical thesauri, we identified 100 collocates (words that co-occurred most frequently with these synonyms) for each of the 20 decades.Ng, et al. (2015) searched a US database included range of print media from 1810-2009 with synonyms of term elderly and identified 100 words that co-occurred most frequently for each of the 20 decades Descriptive stereotypes have become increasingly more negative than positive over the last 200 years due to increased medicalisation of ageing 

https://doi.org/10.1371/journal.pone.0117086
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• Experienced, reliable and loyal, vs unproductive, demotivated, 
difficult to train and unwilling to learn.  

• Ageing is seen as synonymous with ill-health, period of ‘inevitable’ 
cognitive and physical decline.  

• Healthy, active ageing and successful ageing, but also narratives of 
intergenerational conflict, older people as consumers of resources.  

• Demographic crisis. Lack of diversity. Older people represented 
unattractive or unhealthy, or as successful agers, defying the effects 
of ageing.  

Stereotypes can vary depending on context 
plus extreme double standards  

Moderador
Notas de la presentación
In the workplace, workers aged 50 and over are positively regarded as experienced, reliable and loyal, but also commonly represented as unproductive, demotivated, difficult to train and unwilling to learn. When it comes to health - the medicalisation of ageing sees later life as synonymous with ill-health, resulting in ‘inevitable’ cognitive and physical decline. We tend to see narratives that conflate this narrative with cost – consuming resources. Narratives of individual responsibility to ‘age well’ . Now were seeing it synonymous with ‘vulnerability’. Within policy, shift to narratives of healthy, active ageing and successful ageing, but also narratives of intergenerational conflict in which the needs of older and younger generations are pitted against one another. Older people are portrayed as villains, consuming too many resources, or as victims, dependent on society. In the media, population ageing is often represented in terms of a demographic crisis. We also noted a lack of diversity in representation of older people, and ageing. Older people seem to be either represented negatively, as unattractive and unhealthy, or positively, as successful agers, defying the effects of ageing. 
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Impact of covid-19 on Ageism 
During covid-19 pandemic: 
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Vulnerability narrative  

• Strengthening negative 
‘incompetence’ stereotypes  

• Strengthening the homogenised view 
of older adults 

• Self-limiting view of ageing  (Levy, 
2002; Swift et al. 2017) 

• Young people are not vulnerable, or 
worse resilient 

• Framing is important because it can 
influence perceived risk and in turn 
health behaviours.  
 
 
 

Moderador
Notas de la presentación
Cast your memory back to early March 2020 and 
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Stigmatizing Social Identity 

• Covid-19 an ‘older persons disease’  
• Increasing fears of death and dying 

(Martens et al. 2005; Esses & Hamilton 
2021) 

• Increasing physical distance from older 
people  

• psychological distance from old age  
• People feel younger (Terracciano et al. 

2020) 
 
 

Moderador
Notas de la presentación
Terracciano et al. 2020 https://academic.oup.com/gerontologist/article/61/1/13/5884992?login=true
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Devalued Social Status  

• Evidence suggests people perceived 
those over 70 to have lower social status 
and value than powerful ‘middle-aged’, but 
equivalent social status to younger adults 
aged 30 and below (Abrams et al. 2011)  

• Disregard for older people’s lives 
• Impact of Covid-19 in care homes  
• Distribution & justification of resources 

(White & Lo, 2020) 
• Has older adults social status decreased 

further? 
• Has it strengthened prescriptive ageist 

norms of succession? (North & Fiske, 
2013) 
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Hostile, calculated ageism  

• Calculated ageism refers to expressions or 
sentiments that justify prejudicial beliefs or 
unfair treatment with positive claims 
(Barrett et al., 2020). 

• Devaluing of older adults’ social status  
• Older lives are expendable set against 

reduced economic burden (Aronson, 
2020) 

• Economic burden narrative likely to 
strengthen prescriptive norms of 
consumption (North & Fiske, 2013) 
 
 

Moderador
Notas de la presentación
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7454844/
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Benevolent, compassionate ageism  

 • Stereotypes of incompetence and 
warmth  pity and active facilitation 
behaviours (helping) (Cuddy et al. 
2005) 

• Vulnerability narrative has inflated 
chronological age with impairment, 
incompetence and helplessness, which 
increases pity and feelings of 
paternalism  

• Helping / social care movements could 
heighten patronising and protective 
treatment  

• ‘old’ age is subjective and could be 
erroneously applied  
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The Curse of the 
Kernel of Truth 

• Stereotypes regarding biological 
ageing processes are more 
universal (Swift et al. 2019)  

• Stereotypes over exaggerate 
age differences, and dismiss the 
huge variation between people 
of the same age  
 

Moderador
Notas de la presentación
On the flip side of the overgeneralisation of stereotypes is the fact that stereotypes, to some extent represent an element of truth. This is an important consideration when thinking about providing accurate representation of people, or thinking about which stereotypes are more susceptible to change or which should be challenged. What perceptions are more malleable to change?Re-orientate cultural values towards crystallized over fluid intelligence?  Negative stereotypes about cognitive functioning map onto perceived losses in fluid intelligence Positive stereotypes gains / stability in crystallized intelligence 



“the social practice of 
visually 
underrepresenting 
older people or 
misrepresenting them 
in a prejudiced way” 
(Loos & Ivan 2018) 
Image credit to Professor Tom Scharf, 

University of Newcastle, on Twitter   

 

 

 

 

 

 

 

 

 

 

 

 

         

       

    

      

  

 

      

      

  

Visual 
Ageism 

Moderador
Notas de la presentación
“the social practice of visually underrepresenting older people or misrepresenting them in a prejudiced way” (Loos & Ivan 2018)Loos E., Ivan L. (2018) Visual Ageism in the Media. In: Ayalon L., Tesch-Römer C. (eds) Contemporary Perspectives on Ageism. International Perspectives on Aging, vol 19. Springer, Cham. https://doi.org/10.1007/978-3-319-73820-8_11



“visual 
underrepresentation” 
 
Strengthens negative 
stereotypes  

Image credit to Professor Tom Scharf, 
University of Newcastle via Twitter 
 

Moderador
Notas de la presentación
Prof.Tom Scharf – University of Newcastle. 



And positive 
stereotypes too! 

Image credit to Professor Tom Scharf, 
University of Newcastle via Twitter 
  
 



Visual ageism 
during Covid-19 

Image credit to Professor Tom Scharf, 
University of Newcastle via Twitter 
 

Moderador
Notas de la presentación
Implications of ageism during covid and visual ageism Increase stereotypes Homogenization of older adults Implications for intergenerational relations Increased negative stereotypes and stigma attached to old age and ageingEvidence of devaluing of older people’s lives and increased expressions of hostile and benevolent forms of ageism Increase in attitudes that reflect prescriptive ageist norms (succession and consumption), which is dangerous for intergenerational relations and community cohesion 
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So what can we do about it?  
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Diversify imagery  

Moderador
Notas de la presentación
University of Manchester good practices 
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Age-Positive Image Library  

• Centre for Ageing Better  
• https://ageing-better.org.uk/ 

 
• https://ageingbetter.resourcespace.com/pages/ho

me.php 
 

Moderador
Notas de la presentación
https://ageingbetter.resourcespace.com/pages/home.php
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Guidance from WHO  

• Choose images wisely  
• Avoid overgeneralisation  
• Avoid euphemisms  
• Use neutral language  
• Avoid othering  
• Avoid the problem frame  
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Reframing guide from Age Platform Europe 

Moderador
Notas de la presentación
Short guide to avoid stereotypical communication when talking about ageing and older people
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Reframing: Testing messages   
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Concluding thoughts 

• The problem of ageism is bigger than ever – back to defaults & 
stereotypes  

• From recommendations to changing practice 
• Check regulatory body codes of practice in your country  
 

• Evidence that communities that have invested in social 
cohesion programs faired better during the pandemic (Lalot et 
al. 2021) 
 

• How to address ageism without direct intergenerational 
contact? 

 
 

• We don’t know the impact of diverse imagery on changing 
attitudes to age 
• Reactions to counter-stereotypical representations of age do not 

necessarily change attitudes  
• The fashion industry is a good place to explore and test some 

of these practices  #RedressingAgeism  
 

Moderador
Notas de la presentación
How to avoid going back to ‘default’ practices which we’ve seen during the pandemic
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THANK YOU  
H.J.Swift@kent.ac.uk 
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